
 

Co-Options Social Accounts - 

Period Sept 2006 to 

August 2007  

This report is a summary of our  first set of social 

accounts  

      What were our key objectives  

What are Social 

Accounts ? Social 

Accounts are a way of 

trying to provide evi-

dence  and a measure-

ment of how well we 

undertake the tasks 
that we as an organi-

zation set out to fulfill. 

These tasks can be 

referred to as our 

mission and objec-

tives.    

We have asked the 

people that we have 

the greatest amount 

of contact with to 

comment on the ser-

vices we provide. 

These people are 

termed Key Stake-

holders.    

Why choose Social 

Accounts ? 

We have tried sys-

tems such as Inves-

tors in People we 

found to be very in-

ward looking and did 
not give us the oppor-

tunity to ask the peo-

ple that we have the 

greatest degree of 

contact with exactly 

what they think of us.  

the provision of 

our services. 

To see if Stake-

holders under-

stand our aims 

and objectives. 

To ask Stake-

holders if they still 

think our Mission 

Statement  

(what we aim to 

do as an organiza-

tion) is relevant. 

To ask Stake-

holders about how 

well we provide 

our services. 

To see if there 

are any areas of 

work that we 

need to improve 

on 

To see if there 

are any gaps in 

How we gathered our 

information                    

 

We developed a series of 

questionnaires around 

our Mission Statement, 

Values and Objectives. 

These were tailored to 

the type of contact that 

we had with Stakeholders 

and reflected their per-

ceived understanding of 

our organization.     
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Co-Options Social 

Accounts - Summary 

Social Accounting al-

lows us  the flexibility 

to choose the area  of 

our work we want to 

assess, and do this 

within defined parame-

ters  that allow us to 

measure our level of 

success.     



                       What did we find out ?               
Below are answers to some of the questions we asked  

 

Q:We aim to develop 

businesses that try and 

change peopleõs per-

ception of what people 

with learning disabili-

ties, do you think we 

have achieved this ?  

To provide a summary we 

have split answers into 

three categories. 

These reflect the 4 distinct 

groups of people who an-

swered our questionnaires. 

1/ Customers who use 

our businesses 

2 identical questions were 

asked to customers from 6 

of our social enterprises. 

The answers are summa-

rized in the following 

graphs. 

Q: Were you aware of 

Co-Options Mission to 

support people with 

learning disabilities ?  

  

 

  

 

Q: How satisfied are 

you overall with the 

work opportunity you 

receive from Co -

Options ? 

No one thought the ser-

vice was poor or fair 

33.3% (8 people) rated the 

overall service as good 

and 66.7% rated it as ex-

cellent . No one indicated 

that they were unsure  

 2/ Parents and carers 

of people with a learn-

ing disability who are 

supported by us.  

24 replies were received 

from the 53 that were sent 

out.  

Q: Do you think suffi-

cient choice of work 

opportunity was of-

fered to the service 

user ?  

 

83.3% (20 people) thought 

that sufficient training was 

being provided. No one 

thought it was not. 16.7% 

(4 people) did not know 

one way or another.  

3/ Service Users 

(people who receive a 

work opportunity from 

Co-Options)  

Q: Do you enjoy going 

to work ?  

92.3% (12 people) said 

they like going to work. 

No one said they did not. 

7.6% (1 person) said they 

did not know. 

 

Q: Do you feel that suf-

ficient support and-

training is being pro-

vided to enable the ser-

vice user to get the 

most out of their em-

ployment role ?  
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òIts nice to see 

people with 

disabilities get 

treated as equalsó 

é.. Kit out the kids      

 customer. 

 
 

 

 

 

 

òItõs a very 

reliable service, 

always on 

timeóé.. Green 

Team customer 

71.02 % (133 people) 

were aware of this 

mission. 26.09 % (52 

people) were not 

aware and 2.89% (7 

people) did not know.  

 

87.38% (163 people) 

thought that we did change 

this perception. No one 

thought that we did not. 

12.62 % (23 people) did not 

know.  

84.2% (20 people) thought 

sufficient choice was given, 

no one indicated they were 

unhappy. 15.8%(4 people) 

did not know. 


